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Meet Ana

Inside Their Mind

Trending in TO

New in the Industry

Up and Coming

Haute couture, powerful women, and a modern 
twist on fashion from the 50’s and 60’s. You’ll find 
it all in the jaw-dropping work of Ana Maria Iorga 

- this issue’s featured designer. Take a sneak 
peek at her newest collection, and go behind the 

scenes of her amazing creations. 

Have you ever wondered what it’s like to be 
a model in the Toronto fashion industry? We 

sat down for a Q&A with one of the city’s rising 
stars, Greis Dragoti, to find out.

Up for an adventure? We’ve got you covered 
with a guide to the city’s most instagramable 
places. Swim with the fishes at Ripley’s Aquari-
um, take a walk along the glistening waterfront, 
or shop until you drop at the Toronto Eaton 
Centre! Whatever you choose to do, we promise 
your feed will thank you for it. 

TOM* is dead, and so is his sister. Toronto Men’s 
and Toronto Women’s fashion week have 
officially shut down. Find out what’s next for 
Toronto’s biggest annual fashion show, and what 
it will mean for the city’s industry.

Where do designers come from? In Canada, Ry-
erson University in Toronto, ON houses the sole 
University-level fashion program. In the heart of 
Toronto, these young creators are shaping the 
future of Toronto’s fashion industry. 
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insta 
places 

lSUBWAY TUNNEL 

2. HARBOURFRONT

3. CITY STREETS

UNG WEST 

5. YORKVILLE CAMERA WALL
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the 6 is the perfect city for your newest 
instagram post. Get creative with your 
feed and visit the following locations:

by: Diana Sanchez 
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     Passion and drive are at the root of all great success sto-
ries. Determined, imaginative and dedicated to her craft, 
Ana Maria Iorga is a legendary designer in the making. A 
Romanian-born Torontonian, Iorga incorporates the tradi-
tional cross-stitch embroidery and techniques she learned 
from her grandmothers in to every one of her designs. At-
tention to detail is at the top of her list as she masterfully 
pairs the glamour of haute couture with the elegance of fif-
ties fashion and the revolutionary styles of the sixties. Paris 
better make way for its next top designer.

     Ana admires the delicate intricacies of slow fashion. 
She believes in quality over quantity, and is working hard 
towards her goal of becoming a couture designer in Paris. 
Sustainable fashion is one of Ana’s top priorities as, ac-

ana maria iorga

FEATURED DESIGNER

by: Kaitlyn Krestiankova
cording to her, “sustainability of the planet is getting to be 
a huge problem now, and fashion is contributing to that. [...} 
If you buy something that’s a little bit higher end, and then 
you take care of it for a longer time[...] it still helps out at the 
end of the day.” Ana was in the eleventh grade when she 
started learning about sustainability issues in fashion. That 
same year, she successfully created the very first piece she 
ever sewed: a sustainably sourced, one-hundred percent 
wool jacket (pictured on page 12, bottom right). Inspired 
by her sewing teacher, a strong and modern woman, Iorga 
produced a high-quality and long-lasting jacket with as lit-
tle waste as possible by creating her own pattern marker. “I 
like to push my limits. I told my teacher for my first project, 
I’m going to sew a jacket. She told me ‘you know what? Go 
for it.’ It really set the tone and the mood for this collection.”
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YOU REALLY HAVE TO TAKE YOUR 
TIME AND PUT THAT PASSION, THAT 

CARE AND ATTENTION TO DETAIL, 
INTO EVERYTHING YOU DO

     The sustainable jacket was the first completed 
piece in a collection Ana has dubbed Urban Chic. 
Each and every design in the collection was inspired 
by the strong, powerful, independent, beautiful wom-
en in her life. The main garment featured on the cover 
of this issue of INSPRD is a gorgeous, flowy, silk-satin 
maxi dress, inspired by her mom. “She would always 
talk about how she really loves maxi dresses [...] but 
the market is not really there because most of them ar-
en’t transferable year-to-year, season-to-season.” An 
elegant and inspirational woman, Ana’s mom taught 
her the importance of investing in, and taking care of 
good quality clothing. 

     The dress features a simple v-neck neckline and 
a soft, loose design that creates a beautiful feminine 
silhouette. Modern women keep busy, so Ana also 
designed the dress with a fabric that could withstand 
a washing machine, but still provide a silky soft feel. 
“I just wanted to create something for her that would 
make her look beautiful and comfortable and confi-
dent all at the same time.”

     As much as she sees the value in the art of fashion, 
Ana believes it should also be practical and provide 
the wearer with a new-found sense of confidence. 
She recognizes the intimate experience between 
clothing and skin, and aims to design garments that 
make you feel powerful, confident, and like you’re the 
person you want to be. 

     For her personally, that came in the form of beige, 
straight-cut crepe pants (pictured page 12, top left). 
Fifty percent silk and fifty percent polyester, the fabric 
gently drapes over the legs at a perfect three-quarter 
length. They have a fly-front zipper, a tremendously 
attractive frill that looks a bit like a flower, and one 
special little secret. The inside is bound with a pat-
terned Indian silk for a little boost of confidence, as 
inspired by her Professor Farley, who does the same 
in  mens clothing. “Sewing is a labor of patience and 
of love. You really have to take your time and put that 
passion, that care and attention to detail, in everything 
you do.” Ana made the pants with a narrow, high waist 
to create a feminine shape and included the one thing 
women never have: pockets. She estimates you can fit 
at least three phones in each pocket.

     The overalls (left) were designed under similar 
needs to the pants, with the added desire to create 
a light and breathable statement denim piece for the 
summer. Overalls are a key item in any wardrobe, and 
Ana was finding it difficult to find a pair that fit her 
exactly the way she wanted. She noticed that stores 
have gone with very general sizing that never seem 
to fit correctly. When clothes shopping, they’re always 
too tight in one place, too baggy in another and never 
look quite right. “We’re all different we’re all unique 
and we should highlight those differences because 
they’re what makes you beautiful.” Ana wants to take 
the time to design pieces that are meant for the indi-
vidual, but that others could easily rock- bringing their 
own unique flare to the piece. 
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     Ryerson University is the only university in Cana-
da to offer a degree in fashion and design, and Ana 
is one of the select few who get to be a part of it. 
She is being given the opportunity to explore other 
mediums of fashion design, and is discovering her 
passion lies with womens fashion. With her eyes 
set on the haute couture scene in Paris, Ana has an 
eye for modern glamour, and is even developing 
an evening gown for class. “The gown I’m making 
now, it’s inspired by Maleficent. It has these great 
big swirls that come up here, it’s strapless, black 
velvet, very dramatic, very big, and I would love to 
see her walk down the red carpet in it. That would 
be like a dream come true because it was inspired 
by that movie and inspired by her!”

     Ana Maria Iorga is only in her second year of 
studies at Ryerson University, and already produc-
ing work you would expect to see on the runway. 
“I admire [Chanel] as a woman, as a person. Her 
adversities and how she took that pain and turned 
it into art, and also her missions of freeing women. 
She was a real feminist and a real strong character 
which is what I aspire to be.” Ana’s dedication to 
follow the motions of sustainable fashion and em-
power women through couture clothing give her an 
edge in modern fashion.  If one thing is for sure, 
she’s a foce to be reckoned with.

     The skill and talent that Ana has takes time to de-
velop, so it’s no surprise that her interest in design 
and fashion dates back to her very early childhood. 
“I don’t know why but I was kind of born with a love 
for clothes and and I always just experimented with 
them,” she said when asked how she decided pur-
sue a career in fashion. “It sounds cheesy, but I had 
one of those ‘Eureka’ moments. I knew at that point 
that I have to pursue this and I have to do every-
thing in my power to make this dream come true.”

     Her grandmothers back in Romania were seam-
stresses by hobby, and she would watch them sew 
for hours on end. They taught her classic Romanian 
cross-stitch and crocheting, but she was never al-
lowed to touch the hand-cranked sewing machine- 
particularly because she was barely eight years old 
before she moved to Canada. “They always told 
me to stay in school and work hard and keep my 
options open, but they also encouraged me to pur-
sue my passions which were for clothing and for 
fashion.” 

     Ana’s grandmothers gave her the foundations 
on which she is now building a career. They taught 
her the importance of passion an determination on 
the road to success. They told her to dream, and 
dream big. 












